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Images Fashion Awards 2011


Form A (Self Nomination - Brand)
Eligibility - Brands with widespread geographical presence across India and operating through EBOs, MBOs and distribution network.
PLEASE FILL ONE SEPRATE FORM FOR EACH CATEGORY YOU WOULD LIKE TO NOMINATE FOR.
In the form below please provide information to self nominate your brand for any of the below mentioned categories for Images Fashion Awards 2011. Send us a small brand AV and relevant collaterals which can be used in the award ceremony. Please fill up the form and send it back to the following address. Awaiting your nomination at the earliest.
Regards, 

Ritesh Pandey/ Sangeetha Rajan
Mob: 09810613585/ 09953652069
E-mail: ritesh@irisretail.com, awards@irisretail.com 

               www.irisretail.com
www.indiafashionforum.co.in
Company Name _________________________________________________________________

Name of Contact Person __________________________________________________________

Designation_____________________________________________________________________

Office Phone No___________________________________/ Mobile No__________________________

Email__________________________________________________________________________

Head Office Address ______________________________________________________________

                City_______________________/State_______________________/Pincode__________________

Name of the Brand: _________________________ (PLEASE FILL SEPARATE FORMS FOR EACH BRAND)

Please select relevant category to nominate your brand from the following categories 
(MULTI SELECTION ALLOWED):-

	Category
	Tick here

	Most Admired Footwear Brand of the Year 
	

	Most Admired Time Wear Brand of the Year (watches)
	

	Most Admired Jewellery Brand of the Year 
	

	Most Admired Beauty Brand of the Year - skincare, color cosmetics
	

	Most Admired Men's Formal Wear Brand (shirts, trousers, suits) of the Year
	

	Most Admired Western Women's Wear Brand (shirts, trousers, suits) of the Year
	

	Most Admired Kid’s Wear Brand of the Year (0-12 years)
	

	Most Admired Sports Wear Brand (jeans wear, sportswear, casuals) brand of the Year 
	

	Most Admired Premium Lifestyle Brand of the Year.
	

	Most Admired Luxury Fashion Brand of The Year
	

	Most Admired Home Fashion Brand of the Year
	

	Most Admired Men's Ethnic Wear Brand (Kurtas, Sherwani) of the Year
	

	Most Admired Women's  Ethnic Wear Brand (suits, sarees) of the Year
	

	Most Admired Fashion Accessories Brand of the Year.
	

	Most Admired Winter-wear Brand of the Year
	

	Most Admired Fashion Lingerie Brand of the Year
	


Name of the Brand__________________________________

Nominated Category_________________________________
 Please give the % contribution of the various product categories under the brands and their average price at MRP as in example below:
	Category
	Contribution% 
	Top Pricing Range in Rs. 
	Mid pricing Range in Rs.
	Entry level pricing Range in Rs.

	Shirts
	20%
	Rs.2500-4000
	Rs.1299-2000
	Rs.500-1200

	Trousers
	30%
	Rs.5000-3000
	Rs.2500-1000
	Rs.900-600

	Innerwear 
	
	
	
	

	Jeans
	
	
	
	

	Tees
	30%
	Rs.2500-4000
	Rs.1000-700
	Rs.600-100

	Active sportswear(Track, lower etc)
	
	
	
	

	Sweatshirts
	20%
	Rs.5000-4000
	Rs.2500-3000
	Rs.2000-1000

	Others
	
	
	
	

	Total (Contribution)

	100%
	
	
	


	Category
	Contribution%
	Top Pricing Range in Rs. 
	Mid pricing Range in Rs.
	Entry level pricing Range in Rs.

	Shirts
	
	
	
	

	Trousers
	
	
	
	

	Lingerie  
	
	
	
	

	Jeans
	
	
	
	

	Tees
	
	
	
	

	Active sportswear(Track suits, lowers etc)
	
	
	
	

	Sweatshirts
	
	
	
	

	Time wear
	
	
	
	

	Footwear
	
	
	
	

	Beauty products
	
	
	
	

	Jewellery
	
	
	
	

	Woolens and Jackets(Winter Wear)
	
	
	
	

	Ethnic Wear(Sarees, Suits, Kurta Pyjamas,Sherwani Etc)
	
	
	
	

	Coats /Suits(Western Wear)
	
	
	
	

	Western Wear Dresses (Girls)
	
	
	
	

	Accessories (Bags, Caps, Belts, Wallets etc.)
	
	
	
	

	Home Furnishing
	
	
	
	

	Eyewear
	
	
	
	

	Others(Please Specify)__________
	
	
	
	

	Total (Contribution)

	
	
	
	


Name of the Brand__________________________________

Nominated Category_________________________________


FINANCIALS                                                                                                      
	PLEASE SPECIFY FINANCIAL YEAR  PERIOD OF YOUR COMPANY
	

	Details 


	2008-09
	2009-10
	2010-11
estimated

	Total Annual Sales Turnover (In Rs. Crores)
	
	
	

	Brand Export Sales (In Rs. Crores)
	
	
	

	Domestic Retail Sales (Please Quote Sales In Rs. Crores)
	
	
	

	Domestic Retail Sales Ratio Between 
Company Owned : Franchised
	
	
	

	Domestic Average Sales Per Sq.Ft Annually (In Rs.)
	
	
	

	Domestic Average transaction value (In Rs.)
	
	
	

	Marketing Budget (In Rs. Crores)
	
	
	

	Profit After Tax(PAT) (In Rs. Crores)
	
	
	


	Details (In percentage)

	2008-09
	2009-10
	2010-11

estimated

	EBOs % Share In Total Sales
	
	
	

	MBOs  % share in total sales
	
	
	


Name of the Brand__________________________________

Nominated Category_________________________________
RETAIL/ DISTRIBUTION PRESENCE

	RETAIL PRESENCE IN INDIA
	2008-09
	2009-10
	2010-11

estimated

	1) Presence through Exclusive Brand Outlets (EBOs) :
	
	
	

	No. Of Exclusive Brand Outlets (EBOs)
	
	
	

	Total Retail Space Of EBOs (In Sq Ft)
	
	
	

	No. Of Cities
	
	
	

	Company Owned : Franchise Owned ( Number Of Stores)
	
	
	

	Average Footfalls (Weekends)
	
	
	

	Average Footfalls (Weekdays)
	
	
	

	2)  Presence through Multi-brand Outlets (MBOs)
	
	
	

	No. of Multi-brand Outlets (MBOs)
	
	
	

	No. of Cities
	
	
	

	3) Presence with Shop-in-shops/ Exclusive counters in MBOs/Department Stores
	
	
	

	No. of outlets
	
	
	

	Total Floor Area of Exclusive counters (In sq ft)
	
	
	

	No. of Cities
	
	
	


Marketing and Sales Acumen

	Do you have a loyalty program :- (Y / N)  if yes kindly give the details below
	

	Loyalty/ Shoppers Club Name
	

	No. of Members
	

	Average Transaction Value of Loyalty Club members only (In Rs.)
	

	Loyalty club sales as % share of total sales
	


Name of the Brand__________________________________

Nominated Category_________________________________
Brief write-up about the Brand 

 Who have you defined as your Target Customers?
What is your positioning?
Please attach following collaterals with self nomination form.

· Picture of stores

· Advertising campaign if any
Note: I hereby declare that all the information given above is true to the best of my knowledge and may be used for Internal research & Industry Insights.
(Signature) [image: image1.jpg]EGROLUPS
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