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                          Name of the Private Label Brand_____________________
                          Name of the Retailer                    _____________________

Images Fashion Awards 2011


Form C
Self Nomination for Most Admired Private Label Brand
Eligibility:  Private label brand retailed in a retailer’s own outlets only. The private label must be contributing a sizeable share of total sales turnover in any of following categories: Clothing, Jewellery, Timewear, Home fashion, Beauty care or Footwear products
Only for retailers offering private label in clothing, jewellery, watches, home fashion, beauty care and footwear 

In the form below please provide information to self nominate your individual Private Label brands for Images Fashion Awards 2011. Send us a small AV and relevant collaterals which can be used in the award ceremony. Please fill up the form and send it back to the following address. Awaiting your nomination at the earliest.
Regards, 

Ritesh Pandey/ Sangeetha Rajan
Mob: 09810613585/ 09953652069
E-mail: ritesh@irisretail.com, awards@irisretail.com ,


               www.irisretail.com
www.indiafashionforum.co.in
Company Name _________________________________________________________________

Name of the Retailer _________________________________________________________________

Name of Contact Person __________________________________________________________

Designation_____________________________________________________________________

Office Phone No___________________________________/ Mobile No____________________

Email__________________________________________________________________________

Head Office Address ______________________________________________________________

 City_______________________/State_______________________/Pincode__________________

.
KINDLY FILL SEPARATE FORMS FOR EACH OF PRIVATE LABEL: -

Name of the private label brand: - ___________________

Please give the % contribution of the various product categories under the brands and their average price at MRP as in example below:

	Category
	Contribution% 
	Top Pricing Range in Rs. 
	Mid pricing Range in Rs.
	Entry level pricing Range in Rs.

	Shirts
	20%
	Rs.2500-4000
	Rs.1299-2000
	Rs.500-1200

	Trousers
	30%
	Rs.5000-3000
	Rs.2500-1000
	Rs.900-600

	Innerwear 
	
	
	
	

	Jeans
	
	
	
	

	Tees
	30%
	Rs.2500-4000
	Rs.1000-700
	Rs.600-100

	Active sportswear(Track, lower etc)
	
	
	
	

	Sweatshirts
	20%
	Rs.5000-4000
	Rs.2500-3000
	Rs.2000-1000

	Others
	
	
	
	

	Total (Contribution)

	100%
	
	
	


	Category
	% Share of the Contribution by private label sale
	Top Pricing Range in Rs. 
	Mid pricing Range in Rs.
	Entry level pricing Range in Rs.

	Shirts
	
	
	
	

	Trousers
	
	
	
	

	Lingerie  
	
	
	
	

	Jeans
	
	
	
	

	Tees
	
	
	
	

	Active sportswear(Track suits, lowers etc)
	
	
	
	

	Sweatshirts
	
	
	
	

	Time wear
	
	
	
	

	Footwear
	
	
	
	

	Beauty products
	
	
	
	

	Jewellery
	
	
	
	

	Woolens and Jackets(Winter Wear)
	
	
	
	

	Ethnic Wear(Sarees, Suits, Kurta Pyjamas,Sherwani Etc)
	
	
	
	

	Coats /Suits(Western Wear)
	
	
	
	

	Western Wear Dresses (Girls)
	
	
	
	

	Accessories (Bags, Caps, Belts, Wallets etc.)
	
	
	
	

	Home Furnishing
	
	
	
	

	Eyewear
	
	
	
	

	Others(Please Specify)__________
	
	
	
	

	Total (Contribution)

	
	
	
	


KINDLY FILL IN THE DETAILS OF TOTAL PRIVATE LABEL SALES: 

	Retail Sales
	2008-09


	2009-10
	2010-11

(Estimated)

	Total Sales from the store   (In Rs. Crores)
	
	
	

	Total  Sales from fashion lifestyle and home segments                    (In Rs. Crores)
	
	
	

	Total Sales from  Private Label in Fashion Lifestyle & Home Segments(In Rs. Crores)
	
	
	

	Retail Space

	Total Retail Space  of the store   (In Sq.ft)
	
	
	

	Total  Retail Space of fashion lifestyle and home segments                    (In Sq.ft)
	
	
	

	Total Retail Space of  Private Label in Fashion Lifestyle & Home Segments(In Sq.ft)
	
	
	


Brief write-up about the Private Label Brand 
 Who have you defined as your Target Customers?

What is your positioning?

Please give details about any innovative activities in product, communication, pricing which you have done for the above mentioned private label brand: - 

	

	


Please attach following collaterals with self nomination form.

· Picture of stores

· Advertising campaign if any
I hereby declare that all the information given above is true to the best of my knowledge and can be used for Internal research & Industry Insights.

(Signature) 
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IRIS RETAIL

S-67, Okhla industrial Area, Phase 2, New Delhi 110020.

Ph.+91 11 40502500 Fax +91 11 40525001 Web : www.irisretail.com Email – awards@irisretail.com

