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Images Fashion Awards 2011


Form H 
Self Nomination for Most Admired Fashion Retail Concept of The Year
Eligibility - A specialty fashion retail format that differentiates itself through merchandise mix, visual merchandising, and innovative ATL and BTL marketing strategies. 
In the form below please provide information to self nominate your brands for the Most Admired Fashion Retail Concept of the Year for Images Fashion Awards 2011. Send us a small AV and relevant collaterals which can be used in the award ceremony. Please fill up the form and send it back to the following address. Awaiting your nomination at the earliest.
Regards, 

Ritesh Pandey/ Sangeetha Rajan

Mob: 09810613585/ 09953652069

E-mail: ritesh@irisretail.com, awards@irisretail.com ,


               www.irisretail.com
www.indiafashionforum.co.in
Company Name _________________________________________________________________

Name of Contact Person __________________________________________________________

Designation_____________________________________________________________________

Office Phone No___________________________________/ Mobile No__________________________

Email__________________________________________________________________________

Head Office Address ______________________________________________________________

                City_______________________/State_______________________/Pincode__________________

Name of the Brand: _________________________ (PLEASE FILL SEPARATE FORMS FOR EACH BRAND)
RETAIL PRESENCE

	Retail location: In Mall

	2008 – 09
	2009 – 10
	2010-11 (est.)

	No. of outlets
	
	
	

	Total retail Space (in sq. ft) Carpet
	
	
	

	Retail location: On High street


	No. of outlets
	
	
	

	Total retail Space (in sq. ft)  Carpet
	
	
	

	Retail location: On Highways


	No. of outlets
	
	
	

	Total retail Space (in sq. ft)  Carpet
	
	
	

	Total

	Retail Presence in  No. of Cities
	
	
	




FINANCIALS                                                                                                                              
	Details
	2008 – 09
	2009 – 10
	2010-11 (est.)

	Retail Turnover (In Rs. Crores)
	
	
	

	Average sales per sq. ft Annually (In Rs).
	
	
	

	Average Transaction Value (In Rs)
	
	
	

	Marketing Budget (In Rs. Crores)
	
	
	

	Profit After Tax (PAT) (In Rs. Crores)
	
	
	


Footfall and Conversion Rate

	Average Footfall Per Day
	Weekdays
	Weekends

	
	
	

	Typical Conversion Rate
	
	


	Mix of private label Vs branded as % of revenue


	Private Label
	Branded

	
	
	


Marketing and Sales Acumen

	Do you have a loyalty program :- (Y / N)  if yes kindly give the details below
	

	Loyalty club name
	

	No. of members
	

	Loyalty club sales as % share of total sales
	

	Average Transaction Value of Loyalty Club members only (in Rs.)
	


      What is the unique fashion concept introduced by you in the last year which has created   

      the niche market for the concept related to your business in terms of operation, product,  

      price,   promotion, positioning, retail etc.? 

              How are you marketing the concept in terms of media strategy, advertisement plan, marketing    

              activities and any other special initiative undertaken.

Who have you defined as your Target Customers?
How are you measuring the impact of innovative concept introduced?

Please attach relevant collaterals with self nomination form.

I hereby declare that all the information given above is true is best of my knowledge and can be used for Internal research & Industry Insights.

(Signature)
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IRIS RETAIL
S-67, Okhla industrial Area, Phase 2, New Delhi 110020.

Ph.+91 11 40502500 Fax +91 11 40525001 Web : www.irisretail.com Email – awards@irisretail.com

