Form A - Self Nomination: Most Admired Shopping Centre of the Year
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IMAGES SHOPPING CENTRE AWARDS 2010
In the form below please provide information to self nominate your organization for any of the categories for Images Shopping Centre Awards 2010. Send us a small introduction clip and relevant stimulus (audio, video and pictures, etc.) which can be used for the award ceremony. Awaiting your nomination at the earliest

Regards, 

Ritesh Pandey\Vineet Dawar
Mob: 09810613585\09810723322
IRIS
S-67, Okhla Industrial Area Phase – II, New Delhi - 110020

E-mail: awards@irisretail.com 
www.irisretail.com 
www.indiashoppingcentreforum.com
Category you would like to nominate your shopping centre for – Most Admired Shopping Centre of the year – 
	In Metros (Population more than 40 lac )
	1

	In Non Metros (Population in between 10-40 lac)
	2

	In Tier 2 (Population less than 10 lac)
	3

	Small (Less than 2 lac sq.ft of GLA)
	4

	Medium (In-between 2 – 5 lac sq.ft of GLA)
	5

	Large (More than 5 lac sq.ft of  GLA)
	6

	Most Admired Specialty Mall of the year(Luxury , Furniture, Value Mall, Gold, Food Mall etc)
	7

	In North Region
	8

	In South Region
	9

	In East Region
	10

	In West Region
	11


Name of the Shopping Centre _________________________________________________________________

Name of the Developer___________________________________________________________________
Maintained & Operated by ____________________________________________________________________

Designed By____________________________________________________________________
Shopping Centre Manager ____________________________________________________________________ 

Office Phone No. __________________________________ Mobile No. ________________________________
Email _____________________________________________________________________________________
Office Address _____________________________________________________________________________
City ___________________ 
State ___________________ 

Pin Code ______________________
Shopping Centre Opening Time ______________________A.M     Closing Time ____________________ P.M
Shopping Centre open all 7 days   Yes / No, if closed, remains closed on ____________________________
Helpdesk Contact Details:____________________________________________________________
1. Shopping Centre Operational Since (yr) _______________________________________________________
2. Total Land Area (in sq. /ft.) ________________________________________________________________ 
3. Total Built Up Area (in sq. /ft.) ______________________________________________________________
4. Gross Leasable Area (in sq. /ft.) __________________________________________________________ 
5. Total Number of Shops (in numbers)__________________________________________________________                          
6. No. of Floors __________________________________________________________________________
	Spread GLA
	IF Exist then Code YES  otherwise Code No
	GLA (in sq. /ft.)

	Hypermarket\Supermarket Area
	
	

	Departmental Store Area
	
	

	Multiplex Area
	
	

	Shopping Area
	
	

	Leisure Entertainment Area
	
	

	Food Court Area 
	
	

	Atrium Area
	
	

	Office Area
	
	

	Hotel Area
	
	


7. Loading Ratio (in %) ____________________          Current CAM Charges (per sq. /ft.) __________________
8. Avg. footfall on weekdays _________________     Avg. footfall on weekends __________________________
9. Parking Space (in sq. /ft.) __________________________________________________________________
10. Parking Capacity  for 4 Wheelers ________________ 
For 2 Wheelers ______________________________
11. Turnover & Profit (Please fill the grid)
	
	2008-09 (Rs. Crore)
	2009-10 (Rs. Crore)
	YOY Growth (%) 

	Turnover of Mall
	
	
	

	Net Profits of Mall
	
	
	


	What is the percentage break-up of your turnover?



	Minimum Rent
	

	Percent Rent (Revenue Share)


	

	Supplementary Income (e.g. Ads, Promotions, Parking, etc.)
	

	CAM Revenues
	


IF Hotel exist, then answer the below question
12. Hotel Star Rating _______________
           Number of Rooms in the Hotel _____________ 

13. Anything unique about the shopping centre/USP of the shopping centre. (Mention; what is different about this shopping centre)
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
_______________________________________________________________________________________
14. Please specify Food Court – 

	Name of Food Court Operator
	GLA Space (in sq. /ft.)
	Please choose among the categories specified below

	
	
	If on Pure Rental; then Quote Rent (Per sq. ft per month)
	If On Pure Revenue Share; Quote (%)
	If on Rental plus Revenue Share (% Ratio)



	
	
	
	
	Minimum Guarantee
	% Revenue Share

	
	
	
	
	
	

	
	
	
	
	
	


15. Please specify Anchor/Departmental\Hypermarket stores - 
	Name of Anchor Store
	GLA Space (in sq. /ft.)
	Please choose among the categories specified below

	
	
	If on Pure Rental; then Quote Rent (Per sq. ft per month)
	If On Pure Revenue Share; Quote (%)
	If on Rental plus Revenue Share (% Ratio)

	
	
	
	
	Minimum Guarantee
	% Revenue Share

	
	
	
	
	
	

	
	
	
	
	
	

	
	
	
	
	
	

	
	
	
	
	
	


      






   (Note: Please increase number of rows if required) 
16. Multiplex Name ________________________________________________________________
	Multiplex Name
	GLA Space (in Sq. Ft.)
	No. of Screens
	Please choose among the categories specified below

	
	
	
	If on Pure Rental; then Quote Rent (Per sq. ft per month)
	If On Pure Revenue Share; Quote (%)
	If on Rental plus Revenue Share (% Ratio)

	
	
	
	
	
	Minimum Guarantee
	% Revenue Share

	
	
	
	
	
	
	

	
	
	
	
	
	
	


17. What is the percentage break-up of the space in the shopping centre in terms of:

	
	Percentage Break-up
	
	Percentage Break-up

	Operational
	
	Leased
	

	Vacant
	
	Sold
	


18. Tenancy Mix (other than Anchor/Departmental store) 

(Please fill in the codes where required, also refer the codes mentioned below) – 
	Store Name
	Store Type

Code 01-24
	Operational Since

(month/year)

	GLA Area (in sq. /ft.)
	Please choose among the categories specified below

	
	
	
	
	If on Pure Rental; then Quote Rent (Per sq. ft per month)
	If On Pure Revenue Share; Quote (%)
	If on Rental plus Revenue Share (% Ratio)

	
	
	
	
	
	
	Minimum Guarantee
	% Revenue Share

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	


	Store Type
	Code
	Store Type
	Code

	Leather, Handbags, Luggage & Accessories
	01
	Books, Toys, Music & Gift
	13

	Jewellery/ Eyewear /Watches
	02
	Sporting Goods and Sports Wear
	14

	Watches
	03
	Photo Services
	15

	Footwear
	04
	Auto & Accessories
	16

	Health, Fitness Shops & Beauty Care
	05
	Men’s Fashion
	17

	Pharmacy/Chemist Shop
	06
	Men Apparel (Ready Made)
	18

	Consumer Electronics
	07
	Women’s Fashion
	19

	Multi Product Department Stores
	08
	Kid’s Fashion
	20

	Mobiles & Accessories
	09
	Family Fashion
	21

	Home / Office Furniture, utensils
	10
	Personal Services (e.g. Dry-cleaning, Travel services, financial services)
	22

	Food & Grocery 
	11
	Offices
	23

	Restaurants
	12
	Others (Please specify categories)
	24


Form C – Self Nomination/Most Admired Shopping Centre of the of the Year – Overall Impact
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IMAGES SHOPPING CENTRE AWARDS 2010
Please nominate yourself for most admired
Most Admired Shopping Centre Launch of the Year – Overall Impact
<Completed Form A must accompany this form>

How was the launch planned? What were the activities which were undertaken during the launch? If possible, please provide a list of people who were part of this launch?
__________________________________________________________________________________________
___________________________________________________________________________________________
___________________________________________________________________________________________
___________________________________________________________________________________________
___________________________________________________________________________________________
___________________________________________________________________________________________
How much percentage of mall was occupied when mall got operational?


______________________________________________________________________________________
Please provide us with a list of tenants present when the mall got operational? Note: At the time of launch only
· Anchor stores present ___________________________________________________________

· Vanilla Stores present ___________________________________________________________

· Multiplex__________________________________________________________________________

· Food Court _______________________________________________________________________

· Gaming Zone _______________________________________________________________________

Please enclose any relevant stimulus (Print/AV)
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