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                        SELF NOMINATION FOR CATEGORY AWARDS                      

	PLEASE FILL ONE SEPRATE FORM FOR EACH CATEGORY YOU WOULD LIKE TO NOMINATE FOR.


In the form below please provide information to nominate self or your own organisation in any of the categories for Images Retail Awards 2010 or complete this form online at www.irisretail.com
Please make two sets and keep one as office copy. Send us a small introduction clip which can be used in the award ceremony. Awaiting your nomination at the earliest.
Regards, 

Vineet Dawar \Ritesh Pandey\ \Sanjay Bakshi
Mob: \09810723322\09810613585\9910228364
IRIS

S-67, Okhla Industrial Area Phase – II, New Delhi - 110020

E-mail: awards@irisretail.com 
www.irisretail.com
         www.indiaretailforum.in 
Company Name _________________________________________________________________
Name of Contact Person __________________________________________________________
Designation_______________________________ Email_________________________________
Phone No.___________________________________/ Mobile No.__________________________
Head Office Address ______________________________________________________________
City_______________________/State_______________________/Pincode__________________
	

	


Regional Retailer                          National Retailer

Please specify your Accounting/ Financial Year: (April-March/ Calendar Year/ others) ________________________________________________________________________
Categories you would like to nominate your organisation for (PLEASE CHOOSE ONE)
	Department store 
	01

	Hypermarket
	02

	Fashion & Lifestyle 
	03

	Rural Retailer
	04

	Food services
	05

	Food & Grocery
	06

	Leisure (books, music, gifts,)
	07

	Consumer Electronics 
	08

	Multiplexes
	09

	Gaming
	10

	Pharmacy & Health care
	11

	Beauty and Wellness
	12

	Home & Interiors
	13

	Mobile and Telecom
	14

	Luxury
	15

	Regional Retailer (North\East \West\South)
	16


Please tell us the number of outlets in each the following locations.
	
	2008 – 09
	2009 – 10
	1st April 2010-30th September 2010 (est.)

	Total No. of  outlets
	
	
	

	Total retail Space (in sq. ft)  Carpet
	
	
	


	Retail location: In Mall

	2008 – 09
	2009 – 10
	1st April 2010-30th September 2010 (est.)

	No. of outlets
	
	
	

	Total retail Space (in sq. ft) Carpet
	
	
	

	Retail location: On High street


	No. of  outlets
	
	
	

	Total retail Space  (in sq. ft)  Carpet
	
	
	

	Retail location: Standalone /On Highways


	No. of  outlets
	
	
	

	Total retail Space (in sq. ft)  Carpet
	
	
	


Retail Presence for Retail Channel (SPECIFICALLY FOR MULTIPLEXES)

	No. of cinemas
	
	
	

	Total no. of screens
	
	
	

	Total retail Space (in sq. ft)  Carpet
	
	
	


Retail presence
	
	2008 – 09
	2009 – 10
	1st April 2010-30th September 2010 (est.)

	Retail Presence: No. of Cities
	
	
	

	Retail Turnover  (from own retail operations) 
( in Crores)
	
	
	

	Net Annual Profit ( in Crores)
	
	
	

	Average sales per sq. ft (annual) (in Rs.)
	
	
	

	Average Transaction Value\ Average Cash Memo Value (in Rs.)
	
	
	


	Average Capex Per Store per Sq.ft
	


Company owned vs. Franchised

	
	Company Owned
	Franchisee Owned

	% share (out of 100)
	
	


Retail Presence Overseas (Indian origin retailer with presence overseas)

	RETAIL DETAILS ( as per your accounting  year)
	2008 – 09
	2009 – 10
	1st April 2010-30th September 2010 (est.)

	No. of outlets


	
	
	

	Retail Turnover (from own retail operations) 
(in Crores)
	
	
	

	Total retail Space (in Sq.ft)

	
	
	


Footfall and Conversion Rate
	Average Footfalls / store / Per Day
	Weekdays
	Weekends

	
	
	

	Typical Conversion Rate / store (in %)
	
	


	Mix of private label Vs branded as % of revenue


	Private Label
	Branded

	
	
	


Operating Expenses (In Relation to Sales)
	Particulars
	In Percentage (%)

	Staff Expenses
	

	Occupancy Cost (Rent+Loading+CAM)
	 

	Electricity
	 

	Advertising expenses
	 

	Direct Marketing & loyalty program
	 

	Admin Cost 
	 

	Total Operating Expenses (In Percentage)
	


Please tell us the top 5 products Categories retailed and their % contribution to sales & the space allocated.
	Name
	% contribution of sales
	% of space allotted

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	


Distribution of Outlets of Current year i.e. 2009-10
	Northern States
	No. of Outlets
	Eastern States
	No. of Outlets
	Western States
	No. of Outlets
	Southern States
	No. of Outlets

	Delhi
	
	Bihar
	
	Daman & Diu
	
	Kerala
	

	Haryana
	
	Orissa
	
	Maharashtra
	
	Karnataka
	

	Punjab
	
	Meghalaya
	
	Gujarat
	
	Tamil Nadu
	

	Rajasthan
	
	Arunachal Pradesh
	
	Goa
	
	Andhra Pradesh
	

	Jammu & Kashmir
	
	Nagaland
	
	
	
	Pondicherry
	

	Himachal Pradesh
	
	Manipur
	
	Central India
	No. of Outlets
	Andaman & Nicobar
	

	Uttar Pradesh
	
	Mizoram
	
	Madhya Pradesh
	
	
	

	Uttaranchal
	
	West Bengal
	
	Chhattisgarh
	
	
	

	
	
	Sikkim
	
	
	
	
	

	
	
	Assam
	
	
	
	
	

	
	
	Tripura
	
	
	
	
	


Who have you defined as your target audience?


What is your positioning?

Thank you

Form A Addendum  
RETAIL MARKETING CAMPAIGN

Total Advertisement Expenditure as % of Sales   

Approximate expenditure on Retail Marketing Campaign (in Rs.)

	2008 – 09
	2009 – 10
	1st April 2010-30th September 2010 (est.)

	
	
	


Different modes of marketing used by the company and approx spending on each of them. 
	
	
	Approximate Expense (in lacs)

	TV
	01
	

	Newspapers
	02
	

	Magazines
	03
	

	Hoardings/ Billboards
	04
	

	Radio
	05
	

	Internet 
	06
	

	Other below-the-line spends
	07
	

	In store communication
	08
	


List of specific activities undertaken: 






EFFECTIVE TECHNOLOGY APPLICATION 

Total Expense as % of sales on technology application  

Investment in IT (in Rs.)

	2008 – 09
	2009 – 10
	1st April 2010-30th September 2010 (est.)

	
	
	


Any unique IT initiative taken by your company and impact on your operations




Name of the IT softwares used and Technology (SAP, IRFD etc) used
_________________________________________________________________

Year of Implementation ___________________________________________-

RETAIL DESIGN AND VM

Total Expense as % of sales on retail design and VM


Approximate expenditure on Design and Visual Merchandising (in lacs)

	2008 – 09
	2009 – 10
	1st April 2010-30th September 2010 (est.)

	
	
	


Any unique Retail design and VM initiatives



EFFECTIVE SUPPLY CHAIN AND LOGISTICS

Total Expense as % of sales: 

Investment in Supply chain and Logistics (in lacs.)

	2008 – 09
	2009 – 10
	1st April 2010-30th September 2010 (est.)

	
	
	


Any unique Supply chain and Logistics initiatives and impact on your operations



EMPLOYEE SATISFACTION


HR Expense as % of sales:

Approximate expenditure on HR initiatives 

	2008 – 09
	2009 – 10
	1st April 2010-30th September 2010 (est.)

	
	
	


Any unique HR initiative and impact on your operations



SOCIALLY RESPONSIBLE
Please list the social activities conducted last year (2009 - 10) by your organization?
_______________________________________________________

_______________________________________________________
______________________________________________________
____________________________________________________
PLEASE ENCLOSE AV’S AND SUPPORTING VISUALS AS STIMULUS
                                                                                                Knowledge Partner       
                                             Thank you        

SELF NOMINATION FOR INNOVATIVE CONCEPT
(Form A also needs to be filled along with this form)
Self nominate your company for the most admired retailer of the year: Innovative Concept

Please tell us about any new formats, key refurbishments, or extensions of existing formats which you feel has been able to set new standards of creativity whilst meeting customer needs. Please give us details of any such innovative concept


PLEASE ENCLOSE AV’S AND SUPPORTING VISUALS AS STIMULUS
                                                                                              Knowledge Partner       
                                                 Thank you                              
SELF NOMINATION FOR MOST ADMIRED RETAIL GROUP OF THE YEAR
 Company Name _________________________________________________________________
Name of Contact Person __________________________________________________________

Designation_______________________ Email _________________________________________
Phone No.___________________________________/ Mobile No.__________________________

Head Office Address ______________________________________________________________

City_______________________/State_______________________/Pincode__________________

Please mention all your retail companies in the table below.

	S. No.
	Name of the company
	Category codes

 (Choose relevant code              from the grid below)
	Total No. of Outlets 
	Retail Space Sq.ft
	No. of Cities 
	Retail Turnover (Cr. )
	Net Profit (Cr.)
	% Contribution to sales

	1.
	
	
	
	
	
	
	
	

	2.
	
	
	
	
	
	
	
	

	3.
	
	
	
	
	
	
	
	

	4.
	
	
	
	
	
	
	
	

	5.
	
	
	
	
	
	
	
	

	6.
	
	
	
	
	
	
	
	

	Total 
	
	
	
	
	
	
	
	


	Department store 
	01

	Hypermarket
	02

	Fashion & Lifestyle Retailer Exclusive
	03

	Rural Retailer
	04

	Food services
	05

	Food & Grocery
	06

	Leisure (books, music, gifts, hobbies)
	07

	Consumer Electronics 
	08

	Multiples
	09

	Gaming
	10

	Pharmacy & Health care
	11

	Beauty and Wellness
	12

	Home & Interiors
	13

	Mobile and Telecom
	14

	Luxury
	15

	Regional Retailer(North\East \West\South)
	16


PLEASE ENCLOSE AV’S SUPPORTING VISUALS OF STIMULUS
                                             Thank you


SELF NOMINATION FOR MOST ADMIRED RETAIL FACE OF THE YEAR
Self nominate an individual for most admired retail face of the year

1. Name of the Person :


2. Company Name:

3. Designation:

4. Office Phone No.:                                          Mobile No.:

5. Email:

6.  Head Office Address:

 City:                             State:                         Pin Code: 

7.  Please mention the length of service in current organization:

8.    Previous Service – Company Name:                                                      Length (yrs)


       Previous Service – Company Name:                                                   Length (yrs)

      

       9.    Achievements:

                                                                                                           Knowledge Partner       
                                                    Thank you           

SELF NOMINATION FOR NEW RETAIL LAUNCH (2009-10)
(Form A also needs to be filled along with this form)

Self nominate your company for the most admired retailer of the year: New Retail Launch

Please tell us about the new retail launch in detail and a bit about the journey so far



PLEASE ENCLOSE AV’S AND SUPPORTING VISUALS AS STIMULUS

                                                                                                                  Knowledge Partner       
                                                Thank you          

SELF NOMINATION FOR BEST CUSTOMER RELATIONSHIP MANAGEMENT
(Form A also needs to be filled along with this form)

	Loyalty club name

	
	2008 – 09
	2009 – 10
	1st April 2010-30th September 2010 (est.)

	No. of members
	
	
	

	Loyalty club sales as % share of total sales
	
	
	

	Average Transaction Value of Loyalty Club members only (in Rs.)
	
	
	

	Money spend in implementing CRM Programme
	2008 – 09
	2009 – 10
	1st April 2010-30th September 2010 (est.)

	
	
	
	


Please tell us any specific steps you have undertaken to increase the number of loyalty club members and their share to increase the total sales turnover

Please list down 1-2 advantages which have accrued to you because of your CRM Programme

______________________________________________________________________________________________________________

_____________________________________________________________________________________________________________________________________________________________________

                                                                                                             Knowledge Partner       
 Thank you                                                                                             
FORM – A





FORM – B





FORM – C














FORM – D

















FORM – F

















FORM – E























                                  Images Retail Intelligence Services,                                                

                   S-67, Okhla industrial Area, Phase 2, New Delhi 110020.

Ph.+91 11 40502500 Fax +91 11 40525001 Web : www.irisretail.com Email – awards@irisretail.com

